An Online Cosmetic Store

Experienced a O11%

Increase in Revenue in
Just 2 Months
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BUSINESS OVERVIEW:

A cosmetic store uses nature’s finest ingredients blended into their cosmetic perfection that offers a wide
range of high-quality skincare, makeup, & beauty products. With a commitment to providing exceptional

customer service and curated product selections, this store aims to empower individuals to enhance their
natural beauty and contributes to a greener future.
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OBJECTIVE:

The primary objective of this cosmetic store
was to drive substantial revenue growth and
establish a strong brand presence in the

competitive online makeup market.

The store recognized the importance of
leveraging Google Ads to reach a wider
audience, increase website traffic, and

boost sales.
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CHALLENGES:

There Is huge competition in the beauty industry, but Google ads are beneficial to grow a business.
Here are some challenges those we have faced while growing an online cosmetic store using Google
ads in Norway:
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1. Competitive Market: el

The online cosmetics market in Norway can
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be highly competitive, with numerous
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established brands and retailers competing

for customer attention. Standing out and

gaining market share requires a strong

differentiation strategy and effective

targeting of niche customer segments.
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Precise audience targeting is vital to reach
the right customers and maximizing ad

performance. Developing detailed buyer

personas, refining audience segmentation, . :
and leveraging remarketing techniques
can help overcome the challenge of ,n.\y —

reaching and engaging the most relevant

audience.
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2. Budget Allocation:

This store wanted to allocate its
advertising budget across different
campaigns, channels, and target
audiences based on performance analysis.
They prioritized investments in campaigns
that showed higher conversion rates and
ROAS while adjusting budgets for
underperforming campaigns accordingly.
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4. Revenue Generation:

Like many eCommerce businesses, an online

cosmetic faces the challenge of generating

significant revenue amidst fierce competition. A

S
&

They needed to devise effective strategiesto | < S

stand out from competitors and attract a
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larger customer base.
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5. Ad Spend Efficiency:

Managing advertising costs while maximizing
return on investment (ROI) was another key

challenge for this beauty brand.
They aimed to achieve a high Return on Ad

Spend (ROAS) to ensure their marketing efforts

were cost-effective and profitable.
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Solutions:

To address these challenges, our team has implemented a comprehensive strategy leveraging Google
Ads, focusing on the following solutions:

Targeted Campaigns: Extensive market research and audience analysis helped us to identify and target
ideal customer segments accurately. We have tailored our ad campaigns to specific demographics,
Interests, and geographic locations to optimize the results.

Compelling Ad Creatives: We have created visually appealing and persuasive ad creatives that
highlighted the unique features and benefits of their products. We emphasized factors such as organic

Ingredients, cruelty-free certifications, and customer testimonials to build trust and entice potential
customers.
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Keyword Optimization: Thorough keyword research allowed us to target relevant and high-converting
keywords in our ad campaigns. We continuously monitored and refined our keyword selection to

enhance ad visibility and attract qualified traffic.

Conversion-focused Landing Pages: We have designed and optimized landing pages that were aligned
with our ad messaging. We ensured seamless user experiences, clear calls-to-action, and simplified

purchase processes to maximize conversions.

Performance Tracking and Optimization: We have monitored campaign performance, gathering data
on impressions, clicks, conversions, and customer behavior. This data-driven approach enabled us to

mMake informed decisions and continuously optimize the ad campaigns for improved results.
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Results:

Our strategic implementation of Google Ads campaigns generated exceptional results:

Revenue Increase: In just 2 months, this cosmetic store experienced a remarkable 911% increase In
revenue, generating 1.07 million units of currency (kr) on a spend of kr 117K.

High ROAS: With an exact focus on cost efficiency, we have achieved a remarkable Return on Ad Spend
(ROAS) of 9.11. This indicated that our advertising investments were highly profitable.

Expanded Customer Base: The successful ad campaigns attracted a substantial number of new
customers to this online beauty store. The increased visibility and persuasive messaging helped them
expand their customer base significantly.

Improved Brand Awareness: Through strategic ad placements and consistent brand messaging, we
have enhanced this beauty brand's awareness and established a stronger presence in the competitive

cosmetics market.
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CONCLUSION:

This case study demonstrates the transformative power of a
well-executed Google Ads strategy in driving revenue growth

and brand expansion. By effectively targeting the ideal customers,
optimizing ad creatives and landing pages, and closely tracking
campaign performance, we have achieved remarkable success.

This cosmetic store's revenue surged by an impressive 911%,

supported by a high ROAS of 9.11, highlighting the effectiveness
and profitability of its advertising efforts. It serves as an
inspiration for other online cosmetic stores looking to achieve
substantial growth through strategic digital advertising.
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1 Milhoa in 2 Moaths
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