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About the Business

They are a luxury planters store that has 
combined mindful living with earthy 
sophistication. Anisha Raina launched it in 
October 2020 with the aim of providing perfect 
accessories for minimal contemporary homes. 
They offer fiberglass planters to enhance one's 
home. As per the market research, Anisha found 
out that various other planter stores had a 
massive gap regarding color options, designs, 
sizes, and aesthetics. This brand was born to 
find a solution to this problem and bring plant 
parents a range of luxe planters designed for 
today’s mindful living.

About the Business

This is an Indian jewelry store that showcases a fusion of India's 
rich cultural heritage and contemporary elegance. The brand is 
based on a deep-seated love for jewelry, a passion for fashion, 
and a creative eye for design. This brand pours these passions 
into unique and impressive creations. 





The jewelry collection is a captivating blend of delicate 
aesthetics and bold yet dramatic styles that suits every 
individual's personality and tastes. Each jewelry piece created 
and designed by this brand is 100% handcrafted. 





They use the finest stones, high-level skills, and expertise of 
their craftsmen to weave together a stunning masterpiece. 
Recognizing the growing demand for stylish jewelry for 
destination weddings and other special occasions, this brand 
offers a careful selection of various beautiful pieces at 
affordable prices.





Business Objectives

It is a leading Indian jewelry brand aiming to redefine the contemporary style of the 
people by blending traditional art with modern choices. Their core business 
objectives include expanding the market share through innovative marketing 

strategies and expanding online and offline presence, building brand loyalty, and 
exceptional customer service.






Additionally, they want to build strong customer loyalty by delivering high-quality, 

unique designs and exceptional service.  Moreover, it prioritizes sustainable growth, 
developing a strong brand identity, and promoting ethical and sustainable 

practices.  They want their brand to be synonymous with quality, craftsmanship, 
and Indian heritage while maintaining its contemporary appeal.





Product Descriptions and 
Content Quality


The product descriptions on the 
brands' websites were very basic and 
dull and not optimized for search 
engines, leading to low organic search 
traffic. Additionally, the content did not 
reflect the original craftsmanship of 
their products.



Ineffective Link Building 
Strategy

The brands' previous SEO efforts 
lacked an effective link-building 
strategy. It resulted in their domain 
authority being weak and leading to 
low rankings for relevant keywords. 
Without quality backlinks from the 
necessary websites, it was difficult for 
them to gain authenticity.


Highly Competitive Industry


This client originally found themselves 
between the vast competition, with 
numerous local and international 
brands fighting for similar keywords. In 
this case, the brand found it difficult 
to stand out and reach to the right 
audience, especially when it came to 
ranking on search engines. 

Poor Mobile Optimization


A specific part of their target audience shops on mobile 
devices, but the website was not mobile-friendly, which 
led to an increase in high bounce rates and poor user 
experience. It negatively impacted their SEO rankings 
and conversion rates.

Challenges Low Online Visibility for Target Audience

Despite having an attractive website and offering high-
quality jewelry, this brand struggled with low online 
visibility. The lack of awareness among their target 
audience meant that potential customers weren’t 
finding their brand while searching for jewelry options.





Solutions/Our 
Working 
Strategy

Rigorous Title Testing
ROI Minds conducted in-depth 
research to understand search 
intent and tested multiple title 
variations to determine which 
resonated most with potential 
customers. Dynamic title 
optimization ensured maximum 
relevance and improved ad quality.

Bid and Budget 
Management
ROI Minds closely monitored bids 
and budgets, utilized automated 
bidding strategies, and 
strategically allocated budgets 
across campaigns to ensure 
optimal performance and efficient 
spending.

Continuous Campaign 
Optimization
ROI Minds implemented a well-
structured campaign hierarchy, 
tested various ad copy variations, 
and continuously researched new 
keywords to expand the 
campaign's reach and target a 
wider audience.

Targeted Audience 
Acquisition and Retargeting
ROI Minds created highly targeted 
custom and lookalike audiences, 
implemented effective retargeting 
campaigns, and utilized dynamic 
ads to showcase specific products 
to users based on their previous 
browsing history.

Solutions |

Our Working 
Strategy

Keyword Strategy

On-Page & Off-Page SEO

As an SEO partner, we helped them with a targeted keyword strategy that 
identified low-competition, long-tail keywords that matched their niche. We 
implemented a content strategy that focused on the unique selling points of 
their jewelry products. Additionally, by considering the need for local SEO and 
targeting region-specific searches, we boosted the clients' brand visibility 
and generated traffic without directly challenging the industry leaders.

Our team performed a detailed SEO audit of the brand's website and figured out that this site needs both on-
page and off-page optimization to increase its effectiveness. We helped them improve their local SEO by 
implementing Google My Business, adding local keywords, and building backlinks from trustworthy sources in the 
jewelry industry. It led to a gradual increase in the online presence of their business, helping them attract 
relevant customers, which led to an increase in the rankings.



Mobile-First Experience



Content Creation & Enhancement

 Strategic Link Building


We solved the problem of poor mobile optimization by redesigning the website. Our team ensured 
that the brands' websites had faster loading speeds, responsive design, and streamlined navigation 
to improve the overall experience of their users. By making changes to their website and resolving a 
major issue, we could not help but notice a decrease in the bounce rates and an improvement in the 
rankings, leading to more organic traffic and improved customer engagement on mobile devices.



After analyzing their website, our experts 
understood that high-quality, optimized content is 
essential for SEO success. We worked on the 
product descriptions to make them more engaging 
and rich in keywords relevant to their brand while 
ensuring they conveyed what the brand is all 
about. Additionally, blogs, customer testimonials, 
and detailed product guides were added to the 
clients' websites. It, in return, improved the SEO 
performance and increased conversions.



To handle the problem of ineffective link-building, 
ROI Minds used a comprehensive link-building 
strategy, focusing on getting quality backlinks from 
well-known jewelry, fashion, and lifestyle websites. 
We used guest posting, influencer partnerships, 
and other techniques to help build niche authority 
for the client. It improved their website's SEO 
rankings and developed authenticity, driving 
higher-quality traffic to their website.





Results
Our targeted SEO strategies have driven the best results for our client's Indian Jewelry Brand. 
In just 1 year and 3 months, we saw impressive results highlighting the effectiveness of our 
marketing efforts.


At the beginning of the project, we saw some 
incredible numbers that helped us 
understand the business a little better. We 
analyzed the site, and this is what we got. 
The brand had 4.18K clicks and 535K total 
impressions.



Google Search Console



BEFORE


AFTER

Here is what we got a year after we 
implemented our strategies for the brand. 
There was an increase in the clicks to 117K 
clicks and 11.3 M impressions, showcasing the 
expertise of our SEO team.





Google Analytics

Results
In just 1 year and 3 months, we saw impressive results highlighting the effectiveness of our 
marketing efforts.


Before we started working on the project, 
the numbers we noted for the brand and 
performance had 1860 organic users and 
3059 organic sessions.





BEFORE




Google Analytics

Results

AFTER

After implementing the best SEO 
strategies, we helped them increase 
organic users to 83,607 and organic 
sessions to 123,108, with an organic 
engagement rate of 69.65%.







SEMRush
Results
In just 1 year and 3 months, we saw impressive results highlighting the 
effectiveness of our marketing efforts.


Before we started on the project, our 
team noted that the brand had a total of 
644 backlinks. We worked on devising a 
plan that could help the client improve 
their performance graph.



BEFORE


AFTER

Our team created a detailed plan for 
improving the scores, and after a year, the 
results we achieved are below. The brand 
saw an increase in its authority score, 
which is 15, with organic search traffic at 
64.8K and 5.9K backlinks.











Conclusion

As we come to the end of the case study, we feel grateful to be chosen as a partner to work with 
such a brand. This work made us understand the challenges of building a successful luxury jewelry 

brand like this in today's competitive market, especially in this niche. 






Implementing a strategic and effective SEO marketing plan helped them improve their search engine 
rankings, attract organic traffic, and improve their website’s overall performance and user 

experience. The case study demonstrates the importance of SEO in the digital landscape for each 
and every type of business, in this case, the jewelry business, and achieving significant growth in a 

short period.






Collaborate with ROI Minds and experience the power of data-driven SEO strategies today!




